UC-VIDEO PRODUCTION PROCESS
ey w

)N  ___POST-PRODUCTION

—

PRE-PRODUECTION = PpPRO
-

I‘ -.‘,

SHOOT » -
CONCEPT ROUGH REVIEW FINE REVIEW FINISH
CREATIVE DEVELOPMENT PROPOSAL PRE-PRODUCTION EDIT FEEDBAWPPROVAL DELIVERY
- - > ‘

%

Craft an o : Create a roug
in-depth proposal video edit,

§  such as .

——

dlor ,;, tion,

that includes -~ > ‘voice ov: _ e
- complete with - fee AR 3 - - e
De.tern?ine video visual, audio music, sound, "~ .Refine "different 1 - adistm -~,.—..~,__a-"°‘
objectives, target & music preferences titl & ti lement suc i \a“m‘m"x'm.t e
audience, key el e = - ' - Deliver final video -
graphics sound, graphics d -
elements & brand Determine casting , i - to client
values location, props, sets _— e : ) .
script, wardrobe, budget, - o
Meet in person storyboards and crew P i o Second of 2 rounds
to brainstorm g = — S of client revisions.
& discuss ideas Gather crew, travel tCIIentlwlll h:ve - cil:ys
to locations(s), First-of 2 rogn_ds “0 H:\; e\':":ﬂ kPI’OV e
direct & shoot video of client revisions. i

Client will have 4 days ©n the video
to review & provide
feedback on the video




