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890 Robinson Hill Rd, Makanda IL
Wine Trail Property Income Earning Potential

HIGH-YIELD?
My name is Peter Van Muylder and I am the current
owner and the author of this paper. I am aware that
getting insightful information and earning how to
make money with vacation rentals can feel daunting.
I’ve been there.
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So let me help you to pave the way to pro tability by
sharing my personal insights for I believe that If you
soak up some advice from people with experience,
you will avoid rst-time mistakes and learn how to
make money with vacation rentals that much faster.
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Read on to nd out how to make & keep your Cabin
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This property (Parcels A + B) has an incomparable
combination of location (remote, yet close to
interstates; surrounded by a national forest and
other large tracts not likely to be developed; and is
in excellent proximity to two of the most popular
wineries on the wine trail, as well as the zip lines,
a nature preserve, wilderness areas, lakes and
parks), plus existing infrastructure for multiple
building sites (road, power, water, etc.already in
place in 4 sites) and the existing livable structures
that can be used for multiple income-generating
purposes, thus making the value of the property as
a whole higher than the value of a typical
residential property or farm.
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Nature thrives in its own special way – there's a time to
start, a time to pause and there is a time to let go and
just watch the magical powers of nature unfolding the
best it has to offer.
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PROFITS
Though many studies show that investing
in vacation rentals is the clear frontrunner
for earning more income, there is no secret
recipe for maximizing your pro ts.

2-YOUR EARNING POTENTIAL

1-LOCATION, LOCATION, LOCATION

Now that you are thinking about
purchasing this property and starting with
renting out these cabins, you should get
an understanding of its earning potential
and keep in mind that this property can
generate more income if your guests get
more.

If you are deciding on where to invest, you
need to nd the most lucrative location.

Yes, getting “MORE” with “SMALL” extra
e orts.

Luckily there are some ground rules to
follow.

This property is in a prime location. It’s in a
touristy area in a National Forest + on a
Wine Trail. The Shawnee Hills Wine Trail
stretches over 45 miles and attracts over
150,000 visitors per year.

Think USP!
Unique Selling Points

But there’s more: the Shawnee National
Forest attracts nearly 1 million tourists
annually.
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KEY METRICS YOU SHOULD TAKE INTO ACCOUNT
◦

SET YOUR NIGHTLY RATES: Keep in mind that short-term rentals with a high
occupancy rate can earn you more than a long-term lease. The goal of revenue
management is to maximize total reservation value and not nightly rate. In other
words, a three-night reservation at $180 per night is better than a one-night
reservation for $1,000.
Improve your earnings by adjusting your pricing seasonally, on weekends, and for
special events or holidays
But rst things rst: Analyze your immediate competitors to position your
listing. This is essential for crafting the right strategy to move forward.

◦

CASH FLOW: This is your cabin rental income excluding charges and your monthly
rental expenses.

◦

OCCUPANCY RATE: This is the ratio showing the number of days your property is
booked vs. vacant. Maintaining a high occupancy rate is vital for increasing your
pro ts.

◦

OPERATIONAL EXPENSES: Calculate operational and additional expenses. Think
about supplies, utensils, cleaning and maintenance.
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3-LEGAL
◦

BUSINESS LICENSE: You will need one

◦

TAXATION RULES: Illinois has a sales tax of 6.25%, and allows local governments to
collect a local option sales tax of up to 4.75%. Sales taxes should be added to your
rates.
Check this website to nd your Union County sales tax rate
https://www.salestaxhandbook.com/illinois/rates/union-county
ZONING RULES: Relax!
Do your homework and you will nd out that the rules are not as strict here as in other
parts of the nation! Here’s a useful link to our local government body
https://www.unioncountyil.gov
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HOW TO USE BOTH PARCELS (A+B)TO THEIR FULLEST POTENTIAL ?

I D E A

P L A N

S T R A T E G Y

S U C C E S

WHAT EXTRA SERVICES CAN YOU SELL & MAKE MORE MONEY?

7

P L O U M Y
L L C

GET CREATIVE
There is no simple answer as your pro t will depend on multiple factors.
While some cabin rentals manage to earn around $10,000 per month, some barely make
a few thousand. However, you can earn a substantial income, especially if you manage
MULTIPLE PROPERTIES/CABINS.

NOW ASK YOURSELF
IF I BUY THIS PROPERT Y,
OTHER THAN THESE 3 CABINS, WHAT OTHER RESOURCES WILL I GET ACCESS TO?

Let’s look at the whole scope of possibilities!

IF I PURCHASE THIS PROPERTY,
I CAN UTILIZE SO MUCH MORE VACANT LAND
TO MY OWN DESIRE !

THINK ABOUT TURNING IT INTO

A RESORT !
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A- ADD A CAMPGROUND ON PARCEL A
In the last several years, especially as the
pandemic disrupted normal life, many
travelers ditched the comforts of hotels
and resorts, nding the joy of escaping
crowds in a tent or RV.
But camping had been steadily growing in
popularity prior to the pandemic.
In 2020, the number of participants (aged
six years and older) in camping amounted
to approximately 47.94 million.
Adding a campground requires some
excavation but comes with minor
equipment costs.
Especially since COVID, there’s a huge
uptick in camping and the trends show
that more and more people plan to camp
out more.

◦

Y1- Start with multiple primitive
campsites with some outhouses

◦

Y2- Consider RV accommodations

◦

Y2- Add water hook-ups

◦

Y2- Add electrical hook-ups

◦

Y3- Add a small shower building +
sewer hook-up

◦

Y3: Time to raise your nightly
campsite rates

I’ve run the numbers, so if you reach out to me I can
share some projections on this.
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B- USE THE TERRACE AND THE BRICK OVEN
Guests love to gather in 1 spot at the
terrace! They also love the BBQ !
They’ll run o the property unless you
think about providing some experience.

PIZZA !
Do you know it takes under 2 minutes to bake two thin crust 12’’ pizzas in that brick
oven? Ever cooked overnight with cast iron skillets?
Now, add some grills and charcoal and expect a free meal.
Next to the terrace, there are 3 raised vegetable beds.
As the owner, I grew all the herbs and vegetables I needed on my pizzas or on the grills.
It’s a proven concept and all it takes is focus on the customers experience.
People love it!
By 9 pm, depending on the season, it can get a bit chilly outside.
See that re pit in the middle of the terrace?
Yup, all it needs are logs and everybody will stay and watch the stars before they hunker
down in a tent or in one of your cabins.
I’ve run the numbers, so if you reach out to me I
can share some projections on this.
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VIDEO IMPRESSIONS
hIt the STAR button
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BE A HOST - NOT A CONCIERGE
When it comes to hospitality, be a host, not a concierge!
Get creative and impress your guests with a basket of awesome experiences.
Suggest activities on the property, but keep an eye on the local calendar of area events
and communicate about them.
HOW TO DRIVE MORE SALES ENHANCING YOUR GUESTS EXPERIENCE AND
STAND OUT FROM THE COMPETITION?

MY SECRET SAUCE: PACKAGE-DEAL
UTILIZE THE ENTIRE PROPERTY TO HOST:
•
•

Bachelor party weekends
Wedding Proposal weekends

•

Partner up with 4-5 nearby wineries: hundreds of people attend weddings in nearby
wineries (April-October)
Friends reunion weekends
Annual family reunions
Hunting bonanzas
Fish & Fry events : In case you forgot … these 2 ponds are full of it!

•
•
•

BTW: Fishing has been consistently in the top six main activities in the Shawnee.

Guests love to ride bicycles. Keep some available for rent. (Waiver !)
Returning guests: O er 3 nights for the price of 2 !
...
I’ve run the numbers, so if you reach out to me I
can share some projections on this.
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•
•
•
•

LIFESTYLE VALUE — priceless to many owners of
vacation rentals - a value that you’ll never gain from
stocks and bonds or even residential long-term
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E-mail: pexodus17@gmail.com

